Unpl
ugged
Howmobi
l
i
t
yc
ha
ngest
hewa
ywewor
k

Table of contents
Chapter 1
Chapter 2
Chapter 3
Chapter 4
Chapter 5
Chapter 6

The evolution of mobile		
A complex category		
The true companion		
Cost of ownership		
Bring on the tablets		
Affordable Innovation

page 1
page 5
page 9
page 12
page 15
page 19

“Our industry does
not respect tradition—
it only respects
innovation.”
Satya Nadella, CEO of Microsoft
One by one, iPads and Galaxy Tabs trickle into the office. From the staff
to the IT team and the CEO, everyone knows tablets represent the next
era of mobility and the opportunity to improve the way we work. For
retail chains, that means processing sales on the move. Or for government
agencies, it could mean getting mission-critical information to firefighters
at the scene.
Until recently, tablets have been nearly impossible to integrate into the
enterprise system; they’ve had the form, but have lacked the power of
a laptop. And with so many different mobile devices on the market—from
multipurpose types to 2–in–1s—how can we confidently choose the devices
that will support our technology ecosystems into the future?
Mobile technology started over 30+ years ago with the first portable PC. Flash forward to today, and the tablet is the newest device to revolutionize the way we work.

Chapter 1: The evolution of mobile

“We need to know
where we came
from to understand
where we’re going.”
Carl Sagan, Author and Scientist

How did we get here?
The moment the computer unplugged from
the desk, the workplace became mobile.
Since then, we have experienced a series of mobility innovations that each uniquely changed the way
we work. Tablets represent one of these transformational “it changes everything” innovations. To appreciate
where the future of mobile computing is going, we have to understand the technological advancements
that got us here.

How technology
is a competitive
advantage
Laptop

Wi-Fi

The Smartphone

The Tablet

This was the first device to liberate workers
from the desk. With it, they could carry
projects with them and work anywhere.

Wi-Fi lets people connect to information
from anywhere. This led to a proliferation
of information and security threats across
infinite new environments.

Revolutionizing work mobility, the
smartphone gave workers a pocket
office, allowing constant communication.

Deemed the “Internet that could fit in your
hands,” Apple’s first iPad in 2010 enabled
consumers to access online entertainment
and content on the go.

The laptop triggered the work-from-home
movement, spawning the feasibility of
a remote workforce and simultaneously
ushering in the always-on worker
phenomenon.
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The Osborne 1 made its
debut in 1981 as the world’s
first portable PC, and it
weighed nearly 24 pounds.

Actress Hedy Lamarr invented
a secret communications system
based on “frequency hopping”
that could guide a torpedo
so that the signal couldn’t be
intercepted. Her idea became the
basis for Wi-Fi.

Smartphones marked the beginning of
consumer-first device technology design.
This is when consumers, not IT, began
influencing the workplace by demanding
the devices they loved at home.

According to a 2013 Apigee
(API) report, 85% of smartphone
users said they would rather go
without water than without their
mobile apps.

For professional use, Microsoft launched
the first Surface Pro in 2012. Today, the
Surface Pro 3 represents a new kind of
tablet that has the power and portability
to replace the laptop.

According to InMobi, 69% of
users use their tablets more
frequently on weekdays than
on weekends.

Today, companies are increasingly scrutinized
when it comes to the technology they use. In fact, an
organization’s technology can define its brand’s
reputation. Today, consumers are more tech savvy
than ever, and organizations that offer leading
technology stand apart from their competition.
Also, higher productivity and customized user
experiences can lead to repeat customers and
increased revenue.

“

More than 90% of consumers said
they would consider taking their business
elsewhere, rather than work with a company
that uses outdated technology.
Microsoft survey, 2013
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Mobile tech, the new recruiting tool
Technology is among the top considerations job seekers value when choosing an employer.

Top talent
demands
top tech
The shift of power is moving from the employer to
the consumer. Before smartphones, computing devices
were created for the workplace, which gave business,
government, and enterprise workers access to the latest
technology first. But with smartphones and tablets,
the consumer comes first, prompting a faster evolution
of devices and leaving employers chronically behind.
As a result, top candidates have passionate opinions about
the technology they want to use at work. Technology is
now an inextricable component of an attractive employer
brand, and it’s crucial for organizations to provide top-line
mobility devices as the standard. The best technology
attracts the best people—the real drivers of innovation
and growth.
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Employees are 3x

73% of Gen Y

more likely to be highly satisfied
when given flexibility and mobility.1

workers favor informal meeting
areas to formal conference rooms
for collaboration.1

Karen Lonergan, Business Manager at Microsoft, is an
expert in workplace dynamics, recruiting practices, and
HR trends. She shared her firsthand insights on how
today’s employers are using technology to attract and
retain top talent.
How has mobile technology changed the workplace?
I think everyone understands that people can work wherever they want to now,
but the biggest change is that the technology enables people to collaborate
better and therefore produce much more creative, relevant work.

What technologies do employers need to compete for top talent?
Well, at Microsoft, we can offer more than the usual employer, but my
colleagues in HR are seeing an increase in requests for smartphones, tablets,
and lightweight laptops. At the very least, you should give employees the
industry standard—what are people in their professions using today? Then
you can get a jump on the competition by building a really tech-savvy
workplace, such as adding smart whiteboards, videoconferencing, and tablets.

How does technology impact a job candidate’s decision-making process?

By 2017

44% of workers

tablet use will triple at work and
home to 905 million globally.2

say their own devices were more
effective than the ones provided
by their employers.3
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Recruiters say the
demand is undeniable.

Resources:
1. You Are Here, “Top Workplace Trends for 2014.” 2. Forrester, 2013 Mobile Workforce Adoption Trends. 3. Accenture survey.

I focus quite a bit on recruiting MBAs. So for me, being able to offer innovative
services and devices is a weapon. But these days, offering innovative
technology is more of a prerequisite when competing for top talent.

Any advice for employers who are considering tablets for employees?
It’s a great investment, especially if you have staff that travel, work off-site, deal
with customers, or need 24x7 access to your systems. Of course, I’m biased—
we just came out with the Surface Pro 3, which employees can use like a
tablet or a laptop because it’s so powerful. Employers and IT departments are
going to love it—and I’m thrilled to be able to recruit with it!

Chapter 2: A complex category

“

Just as the interface between
people and computers is radically
altering, so, too, is the boundary
between computational technology
and the objects and surfaces in the
everyday world.

“

Being Human: Human-Computer Interaction in the Year 2020, Microsoft

The device dilemma
Mobile technology has evolved to
a critical point. We can finally design
devices to fit niche uses and a range
of productivity environments.
We are now witnessing an explosion of devices, creating the most
complex product category the business world has ever seen. And
with the increasing variety of apps and operating systems, business
decision makers can’t help but be overwhelmed.

“Excellence is never an accident. It is always the result
of high intention, sincere effort, and intelligent execution;
it represents the wise choice of many alternatives—
choice, not chance, determines your destiny.”
Aristostle, Ethics
Ch.

2
Pg.

6

To pinpoint the right device, factor in the productivity, security, and support features your organization needs.

“

We want products and
technologies that enable
people to dream and
get stuff done.
Satya Nadella, CEO of Microsoft
Surface Pro 3 Launch 2014
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Why City National Bank
is making the switch
State-of-the-art technology is the perfect
complement to the dedicated personal service
that has become City National’s hallmark.
Someday. Down the road. Next year. Many businesses are still waiting to adopt tablet technology,
knowing it has the potential to change their business. But not so for City National Bank, whose mission
as “bank to the stars” is to offer “the ultimate banking experience.”
To City National, “business is personal.” That’s why giving mobile devices to employees was a natural
progression. Today’s City National employee can personally greet customers with the device as a
visual aid to help with transactions or enrollments. And they need just one device for the road, home,
and the office.

” I like to take my tablet and hand
it to them. When the approach
is much more hands-on and you
engage the client, they take
away a lot more from it.”
Jeff Sohn,
Relationship Banker
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While mobility and customer experience are enhanced by the new technology, the bank has also
seen revenue growth. See how the “bank to the stars” empowers its mobile personnel and meets
the expectations of today’s mobile banking customer.

Chapter 3: The true companion

“Any sufficiently
advanced technology
is indistinguishable
from magic.”
Arthur C. Clarke, Author

Americans love their mobile devices
The right technology
companion provides
the right function,
in the right format,
at the right time.

For every 15% increase in employee satisfaction, productivity increases 1 to 4% percent.1 So if the employees are happy
with their devices at work, the company can expect exponential success. A few trends in how people relate to their devices:

Start

This kind of reliable partnership unlocks new
ways of creating, consuming, and producing
around the clock.
It comes as no surprise, then, that employees
have strong opinions about the devices they
want to use at work. And it’s certain that these
hard-working companions will continue to be
the lifeblood behind workplace productivity
and innovation.

55%

of users
use a mobile device
weekly for work, while
11% use two or more.2

Over 50% of
tablet users
would prefer a larger
tablet for their work tablet.3

29% of

American
adults

American
adults

can’t imagine living without
their phone. In fact, 44%
have slept with it.3

own a tablet, while 58%
own a smartphone and
91% of American adults
own a cell phone.3
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42% of

Resources:
1. Cornerstone OnDemand, State of the Workplace Productivity Report, 2012. 2. Forrester Research, 2014. 3. Pew Research, January 2014.

Why Delta Airlines
is making the switch
When Delta Airlines gave smartphones
to its 19,000 flight attendants, it was an
industry-leading move.
Flight attendants could more easily access customer and flight information while processing
onboard customer purchases in real time by creating a “cashless cabin.” Now Delta’s taking
mobile into the cockpit with Surface 2 tablets. The airline is replacing its standard 38-lb.
paper guides by giving 11,000 pilots “electronic flight bags.” Flight crews use their devices
to access essential tools and real-time information. For example, they can view weather
information and proposed flight paths side by side.
Delta has fully embraced mobile technology throughout its organization. Even the airline’s
200-plus executive leaders use tablet-style laptops, especially for meetings with strategic
partners around the world. Yet ultimately, it’s passenger safety and satisfaction that drove
the company’s move to mobile.
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“ The integration of the
electronic flight bag is part
of Delta’s broader move
to upgrade flight deck
equipment, deploy
technology enhancements
and take advantage of
airspace modernization
efforts.”
Capt. Steve Dickson
Delta Airlines Senior Vice President of Flight Operations

“With these improvements,
we’re able to reduce the
airline’s environmental
impact while providing a
great deal of flexibility to
continue to add mobile
technology solutions into
our flying operations.”
Darrell Haskin
IT Director for Delta’s crew department

“ Now I don’t have to
have this [paperwork]
all over the place. I
just look at it right on
my tablet instead of it
blocking my view.”
Capt. Karen Ruth
Delta Airlines Pilot

Delta’s mobile flight bags also have
financial and environmental benefits. By
reducing paper usage by 7.5 million sheets
(900 trees) annually, the reduction in aircraft
weight saves the airline some $13 million
Delta’s
annuallyelectronic
in fuel. flight bags have
additional financial and environmental
benefits. By reducing paper usage by
7.5 million sheets (900 trees) annually,
the reduction in aircraft weight saves the
airline about $13 million a year in fuel.
Watch Delta’s story for more information.
This accounts for a 26-million-pound
View more stories at Surface for Business.
reduction in carbon emissions, too—
Learn
about theofConsumerization
IT.
the equivalent
taking more thanof2,300
passenger cars off the road.

Delta’s electronic
flight bags

Watch Delta’s story for more information
View more stories at Surface for Business
Learn about the Consumerization of IT

Chapter 4: Cost of ownership

“An investment
in knowledge
pays the highest
interest.”
Benjamin Franklin, Author, Scientist, Statesman

The truth about total
cost of ownership
Consumer-grade devices are inexpensive, but organizations must weigh the total cost of ownership (TCO)
by balancing “purpose built” work devices with the “coolness factor” that drives consumer selection.
To solve this riddle, enterprises must evaluate selection criteria, including cost, security, productivity,
and support.
Those criteria must be balanced with traditional elements that organizations and IT departments use to
choose devices and software: everything from ease of management to form factors to the potential
for additional training budgets for different apps and software that doesn’t offer a ubiquitous user
experience across devices and platforms.
Ultimately, these criteria unlock the truth behind TCO. Consumer-grade devices are available at low
cost. But all too often, lower priced consumer-grade devices result in a substantially larger TCO
when deployed corporately.

Considerations in evaluating device TCO
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Productivity

Security

Support

Many devices are not optimized for
dedicated functions often required
by a field workforce. In fact, in the
smartphone category, as little as a
2% productivity increase can provide
a return of $3K per user per year. And
it’s not uncommon to find a 5%–15%
improvement in deployments
of optimized solutions.

Most consumer-class devices are not
optimized to meet the needs of the
organization for maximizing data security
and preventing corporate data leakage.
This is increasingly important because
many mobile workers are now engaged in
field-based financial transactions, and not
just accessing or collecting data.

Research indicates that non-optimized,
mobile workforce devices can add to
the support staff workload by 3% to as
much as 15%. This represents not only
a considerable addition to TCO, but also
requires substantially more help desk
and support staff.

Management

Environment

Coherence

Manageability

Devices need to work with existing IT
infrastructure. Your IT staff needs to
manage devices, regardless of form
factors, manufacturers, and platforms.
Additionally, your organization may
require or want the ability to manage
devices from the cloud.

Employees need devices that work where
they work, whether they’re in an office,
driving a truck, on an oil rig, or walking
the factory floor. They may need specialized
software. If they work in an environment
where the device has a high likelihood of
breaking, a smaller per-device investment
may be required.

Most workers want a single, ubiquitous
system that works on desktops, laptops,
phones, and other devices. Learning
multiple operating systems, apps, and
experiences will add to training budgets
and employee frustration, and reduces
overall productivity.

Reliability
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Device comparison
across key drivers of TCO

Download J. Gold Associates white paper

Smartphone

Tablet

Touch Screen
Laptops

Laptops

Productivity
Security
Support
Longevity

Mobility

Low

Low–Average

Average

High–Average

High

Comparison of mobile devices in business
Navigating today’s devices requires an understanding of your workforce needs.

Examples

Primary Use

Challenges for Business

Best For …

Phone calls, texting, collaboration,
photos, gaming, entertainment,
maps, browsing, personal apps

Not ideal for working, project
execution, document management,
and making presentations

Personal + Work Use

Smartphones

Apple iPhone, Nokia Lumia,
Samsung Galaxy, HTC One,
Droid RAZR, Google Nexus,
BlackBerry, LG G2

Consumption
Tablets

Apple iPad, Google Nexus,
Lenovo Miix, Dell Venue,
Samsung Galaxy Note,
Amazon Kindle Fire

Reading, browsing, watching
video/TV/films, managing photos,
maps, personal apps, email

Not ideal for working, project
execution, document management,
and making presentations

Personal Use

Microsoft Surface Pro 3,
Lenovo IdeaPad,
Dell XPS 12

Working, producing, creating,
collaborating, conferencing, doodling,
browsing, note-taking, watching
video/TV/films, document and
project management, business apps

Not ideal when a smartphone
or tablet alone will suffice for
the user, because of enhanced
productivity features

Personal + Work Use

Microsoft Surface Pro 3,
Lenovo ThinkPad,
Apple MacBook,
HP Chromebook,
Dell XPS, Acer Aspire

Working, producing, creating,
collaborating, conferencing,
browsing, watching films, document
and project management

Not ideal for the frequent traveler or
light technology user because of weight
and enhanced productivity features

Work Use

Producer
Tablets

Ch.
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Laptops

The mobile user who needs to
stay in touch with work, friends,
and family while on the go

The mobile user who wants
to consume and share content
from any location

The mobile user at work who
needs a lot of mobility and
needs to get work done

The mobile user at work
who needs some mobility
and needs to get work done

Chapter 5: Bring on the tablets

“

This is your opportunity to serve
your customers and employees in
new ways—to make them happier,
more loyal, more productive, and
more connected.

“

Ted Schadler, Author of The Mobile Mind Shift and VP of Forrester Research

Good news for IT
Now that enterprise-worthy tablet technology has hit the market, IT departments can equip employees
with tablets that match the rigors and aspirations of the modern workplace. In fact, many are doing it now:

92% of

Fortune 500
companies

are deploying or
test-driving the tablets.
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Resources:
Softweb Solutions: Mobility Transforms the B2B World

71% of SMBs
are using tablets as an
additional device at work
rather than as a main
computer replacement.

30%

of IT shops
are piloting or planning
custom tablet apps.

47%

of business
stakeholders
see demand for sales force
automation applications
on tablets.

How to choose the right device
Most mobile devices support web browsing, media players, and social networking.
To get the most from the investment companies need to narrow the field to those devices that will best support the business. Here are six needs to consider before making a purchase:
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Productivity

Security

Support

Will the device contribute to employee productivity?
Is it optimized for the industry or the job function?
Is it properly designed for the needs of the work
environment (e.g., with specialized accessories)?

Will the device meet the organization’s needs for
maximizing data security and preventing corporate
data leakage? Will proprietary or sensitive data be
at risk in the field?

Is technical support available through the device provider?
For example, does it include access to an ecosystem of
devices, peripherals, specialty components, ISVs, etc.?
Or will it require a boost to the organization’s IT staff?

Future proofing

Manageability

Reliability

Does the device offer at least the standard 3–5 years’
optimized ROI for business (versus a consumer’s
typical 18 to 24-month expectation)? Will it run
current and future versions of software you need?
Will it help “future proof” your business?

Can it be fully controlled and managed by your existing
IT team, or can the end user modify it at will (putting
ROI at risk)? Does it offer key management services
(e.g., initial automated provisioning, software updates,
peripheral support, and asset management/recovery)
or will it require a third-party add-on toolset?

What are the failure rates of the device in the workplace
(versus the consumer market)? Are support costs directly
related to device durability and reliability? Will it require
expensive replacement and re-outfitting?

Touch, create, move:
why your enterprise
needs tablets

Kalin McKenna, Product Marketing
Manager, Windows and Surface

Staying mobile

The natural touch

Mobility has changed the workplace
significantly. It’s not just about phones, but
all devices: productivity tools have changed
immensely over the last several years.

Touch is a more immersive platform
that enhances creation and productivity.

“ People can choose where and how they want to work,”
said Peter Gossin, Product Marketing Manager for
Windows and Surface. “Mobile workers are liberated
from being at their desks or in an office, and still have
access to all the productivity and collaboration tools
they need.”
All devices—not just tablets—allow us to be more
mobile. Tablets make sense for people who want
a larger form factor, and the Surface Pro 3 makes
sense for people looking for the kind of power and
portability of a laptop, but in the form factor of a tablet.
Ch.
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Peter Gossin, Product Marketing
Manager, Windows and Surface

It’s a more natural interface—it’s how we interact with the
space around us. In the last 30 years, it’s almost been
unnatural not to touch things. Now that we have tablets,
we’re starting to expect things to be touch capable again.
Touch allows people to interact with things in the way they

“ always have,” Gossin said.

How tablets fit
in your ecosystem

Yesterday’s laptop,
today’s tablet

From an individual perspective, tablets give people
options and choices to work in the way that makes
the most sense to them.

The device that works for your team is the
one that matches their individual work scenario.

From the enterprise perspective, tablets offer challenges:
employees need the power and productivity tools to get heir
work done, and IT departments need to maintain the same
corporate functions and security they’re used to. That’s one
of the reasons a Windows 8 tablet integrates so well into
the enterprise; it fits into the existing enterprise IT infrastructure,”
said Kalin McKenna, Product Marketing Manager for Windows
and Surface.

Workers aren’t happy with tablets that simply consume content—
large mobile phones that can play a movie or a game, but
don’t have the power people require in their daily work lives.
They’re looking for something that has the power of a laptop,
but the newer, mobile form factor of a tablet.
The Surface Pro 3 is that perfect marriage of form and function:
the power and productivity tools people want, the peripheral
access they need, in a form factor they love.

“ The Surface Pro 3 is the device that allows your team to process

data across four monitors, pick up and go mobile, take notes with
a pen, and play the games and watch the movies they love,”
said McKenna. “And it’s all on a touchscreen device that weighs
less than two pounds.”

Chapter 6: Affordable Innovation

“Creativity involves

breaking out of
established patterns in
order to look at things
in a different way.”
Edward de Bono, physician, author, and inventor

Innovation on a budget
Innovation doesn’t have to mean going over budget. With low-cost Windows devices for under $300 across a
wide variety of form factors, companies can now redefine and renew their business to deliver truly innovative new
experiences. Here are five ways low-cost Windows technology is empowering a business model revolution:

Start

Justin

Modern Selling

Engagement, Entertainment, & Giveaways

Turn every employee into a sales enabler and value creator for customers.

Dramatically improve how you interact with customers.

Today’s customer enters a store equipped with more information than ever before. With instant gratification
being the norm, it’s essential that sales people are fully engaged and have answers at the ready. Putting
mobile devices in the hands of your staff gets them the critical information they need, provides them with
access to the catalog and services required, and gets them out from behind the counter, and on the floor.
This allows them to interact with customers when they’re at a critical point in the buying process.

Whether it’s replacing the stack of magazines in your office lobby, rewarding employees for high
performance, having a digital menu for ordering, or incentivizing members of your loyalty program,
low-cost Windows devices allow you to deliver incredible customer experiences utilizing both
traditional programs and modern applications and services without breaking the bank.

7”

8”

10”

11”

13”

14”

HP Stream 13

HP Stream 14
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Toshiba Encore Mini

HP Stream 7

HP Stream 8 W/ 4G

Toshiba Encore 2

Acer Iconia Tab 8W

Toshiba Encore 2

Lenovo Yoga Tablet 2 10

HP Stream 11

Toshiba Satellite CL10 Cloudbook

Innovation on a budget
Sta

rt

Ju st

in

Field Services

Operations & Inventory Management

Learning

An untethered workforce enables
productivity wherever business takes place.

Reimagining business operations for a
digital-first world.

Empower learning from the classroom
to the boardroom.

Do you need an ultra-portable device you can take out into the
field with you, but don’t need the full power of a laptop? Want
a device you can use onsite to take customer orders through
touch-optimized applications, open entire manuals and
technical documents directly, and can then snap into a mount
in your vehicle to give you directions based on traffic patterns?
Windows tablets are your personal assistants in the field.

Whether you’re scanning inventory throughout the warehouse, need
a device to reliably control a conference room, or are simply trying to
reduce paper usage, low-cost Windows devices give you the ability to
meet any custom-operations scenario. Modernize with a great range of
supporting peripherals and applications at a price point that won’t hit the
bottom line when loss or breakages occur.

Any learning environment, whether at a school or a
corporate office, can benefit from mobile technology.
Simply increasing student access to these devices
empowers learning in the classroom, and making this
technology available in a corporate training environment

7”

8”

10”

can both increase productivity and data access. Low-cost
Windows devices enable faculty, staff, and employers to
get creative with the learning environment to build nextgeneration learning outcomes.

11”

13”

14”

HP Stream 13

HP Stream 14
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Toshiba Encore Mini

HP Stream 7

HP Stream 8 W/ 4G

Toshiba Encore 2

Acer Iconia Tab 8W

Toshiba Encore 2

Lenovo Yoga Tablet 2 10

HP Stream 11

Toshiba Satellite CL10 Cloudbook

What does it take to transform a business?
Three companies who have transformed their businesses through mobile technology:
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Royal Caribbean

Sheraton Hotels

Rooms to Go

Recognizing the level of commitment it takes to live
aboard a cruise ship, Royal Caribbean decided to invest
in technology that would help their crew members stay
in touch with friends and family. In fact, they put low cost
Windows 8.1 tablets in the hands of 40,000 employees.
Now, crew members can stay connected with features
like face-to-face calling via Skype and photo sharing on
OneDrive. Read the full story.

Sheraton Hotels is always looking to create social
experiences for their guests, whether its online or in the
lobby. This is why they’ve decided to provide guests in their
hotel lounges with Lenovo All-in-One PCs and tablets,
running the Windows 8 operating system. Whether it’s
writing emails, chatting with friends on Facebook, or
connecting with an online concierge, guests can complete
all these activities from a public PC. Read the full story.

Rooms To Go realized they were facing a major customer
service dilemma. Every time a customer had a question,
their staff would have to run to a kiosk and retrieve the
information. The process was slow and costly, and the
company realized they needed to create a mobile sales
environment. It deployed Windows 8 Enterprise and a
touch-enabled app on tablets for its sales associates,
improving sales efficiency and reducing overall costs for
the business. Read the full story.

“We want products
and technologies
that enable people
to dream and get
stuff done.”
Satya Nadella
Clearly, there’s no slowing down the mobile revolution. It’s no longer a matter of
why enterprises should adopt mobile technology, but how soon it can be done.
In fact, selecting the right mobile companion for employees may be the most
important technology decision facing organizations today.
Hopefully, the insights and information here can help you develop a plan that
will prepare your workforce for not just for today, but for years of innovation to come.
We welcome the opportunity to help your organization make the leap to mobile
or to enhance the mobile program you already have.

